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Welcome

With a track record built over 40 years of learner success, our BTEC International Level 3
qualifications are recognised internationally by governments, industry and higher
education. BTEC International Level 3 qualifications allow learners to progress to the
workplace - either directly or via study at a higher level. Over 100,000 BTEC learners
apply to university every year. Their Level 3 BTECs, either on their own or in combination
with A Levels, are accepted by UK and international universities, and higher-education
institutes for entry to relevant degree programmes.

Career-ready education

BTECs enable a learner-centred approach to education, with a flexible, unit-based
structure and knowledge applied to project-based assessments. BTECs focus on the
holistic development of the practical, interpersonal and thinking skills required to be
successful in employment and higher education.

When creating the BTEC International Level 3 qualifications in this suite, we worked with
many employers, higher-education providers, colleges and schools to ensure that we
met their needs. Employers are looking for recruits who have a thorough grounding in
the latest industry requirements and work-ready skills, for example teamwork. Learners
who progress to higher education need experience of research, extended writing and
meeting deadlines. BTEC qualifications provide the breadth and depth of learning to
give learners this experience.

BTEC addresses these needs by offering:

a range of BTEC qualification sizes, each with a clear purpose, so that there
is something to suit each learner’s choice of study programme and
progression plans

internationally relevant content, which is closely aligned with employer and
higher-education needs

assessments and projects chosen to help learners progress; this means that
some assessments and projects are set by you to meet local needs, while others
are set by Pearson, ensuring a core of skills and understanding common to all
learners.

We provide a full range of support, both resources and people, to ensure that learners
and teachers have the best possible experience during their course. See Section 10
Resources and support, for details of the support we offer.



Summary of Pearson BTEC International Level 3 Qualifications in Travel and

Tourism specification Issue 3 changes

The D1 criteria in the Assessment criteria grid has been amended. The
criteria covers only Learning aim A. There is no distinction criteria for
Learning aim B.

Summary of changes made between the previous issue and this Page

current issue number

The Assessment controls text has been updated in the Pearson Set Pages 18, 23,

Assignment units and Section 7. 37,221 and
261

Unit 2: Worldwide Travel and Tourism Destination Page 44

Summary of Pearson BTEC International Level 3 Qualifications in Travel and

Tourism specification Issue 2 changes

(AITO) and its members has been removed

Summary of changes made between Issue 1 and Issue 2 Page
number

Unit 6: Specialist Tourism Pages 90

Content for A4 The Association of Independent Tour Operators and 92

If you need further information on these changes or what they mean, contact us via our

website at: qualifications.pearson.com/en/support/contact-us.html.
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Introduction to the BTEC International Level 3
qualifications for the travel and tourism sector

This specification contains all the information you need to deliver the Pearson BTEC
International Level 3 Qualifications in Travel and Tourism. We also refer you to other
handbooks and policies. This specification includes all the units for these qualifications.

These qualifications are part of the suite of Travel and Tourism qualifications offered by
Pearson. In this suite, there are qualifications that focus on different progression routes,
allowing learners to choose the one best suited to their aspirations. These qualifications
are not regulated in England.

All qualifications in the suite share some common units and assessments, which gives
learners some flexibility in moving between sizes. In the Travel and Tourism sector
these qualifications are:

Pearson BTEC International Level 3 Certificate in Travel and Tourism

Pearson BTEC International Level 3 Subsidiary Diploma in Travel and Tourism
Pearson BTEC International Level 3 Foundation Diploma in Travel and Tourism
Pearson BTEC International Level 3 Diploma in Travel and Tourism

Pearson BTEC International Level 3 Extended Diploma in Travel and Tourism.

This specification signposts the other essential documents and support that you need
as a centre in order to deliver, assess and administer the qualifications, including

the staff development required. A summary of all essential documents is given in
Section 7 Administrative arrangements. Information on how we can support you with
these qualifications is given in Section 10 Resources and support.

The information in this specification is correct at the time of publication.
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Qualifications, sizes and purposes at a glance

Size and structure

Summary purpose

Pearson BTEC
International

Level 3 Certificate in
Travel and Tourism

180 GLH

Equivalent in size to 0.5
of an International A Level.

Two units, both mandatory
and at least one is
assessed by set
assignment.

Mandatory content (100%).

This qualification is designed to
support learners who want an
introduction to the sector
through applied learning and
for whom an element of travel
and tourism would be
complementary. The
qualification supports
progression to higher education
as part of a programme of study
that includes other appropriate
BTEC International Level 3
qualifications or International

A Levels.

Pearson BTEC
International
Level 3 Subsidiary
Diploma in Travel
and Tourism

360 GLH

Equivalent in size to one
International A Level.

At least four units, of which
two are mandatory and
one is assessed by set
assignment.

Mandatory content (50%).

This qualification is designed

to support learners who are
interested in learning about the
travel and tourism industry
alongside other fields of study,
with a view to progressing to a
wide range of higher education
courses, not necessarily in travel
and tourism-related subijects.
The qualification is designed

to be taken as part of a
programme of study that
includes other appropriate
BTEC International Level 3
qualifications or International

A Levels.

Pearson BTEC
International
Level 3 Foundation
Diploma in Travel
and Tourism

510 GLH

Equivalent in size to 1.5
International A Levels.

At least six units, of which
four are mandatory and
two are assessed by set
assignment.

Mandatory content (76%).

This qualification is designed to
support learners who want to
study travel and tourism as

a one-year, full-time course,

or for those wanting to take it
alongside another area of
complementary or contrasting
study as part of a two-year,
full-time study programme.

The qualification would support
progression to higher education
if taken as part of a programme
of study that included other
BTEC International Level 3
qualification or International

A Levels.

Pearson BTEC International Level 3 Qualifications in Travel and Tourism -
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Title

Pearson BTEC
International

Level 3 Diploma in
Travel and Tourism

Size and structure

720 GLH

Equivalent in size to two
International A Levels.

At least nine units, of which
five are mandatory and
two are assessed by set
assignment.

Mandatory content (67%).

Summary purpose

This qualification is designed to
support learners who want to
study travel and tourism as the
main element alongside another
area of complementary or
contrasting study as part of

a two-year, full-time study
programme. The qualification
would support progression to
higher education if taken as
part of a programme of study
that included other BTEC
International Level 3
qualifications or International
A Levels.

Pearson BTEC
International
Level 3 Extended
Diploma in Travel
and Tourism

1080 GLH

Equivalent in size to three
International A Levels.

At least 13 units, of which
eight are Mandatory and
three are assessed by set
assignment.

Mandatory content (72%).

This qualification is designed

as a full-time course to support
learners who want to study
travel and tourism as the main
focus of a two-year, full-time
study programme. The
qualification would support
progression to higher education
in its own right.

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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Structures of the qualifications at a glance

This table shows all the units and the qualifications to which they contribute. The full structure for this Pearson BTEC International
Level 3 in Travel and Tourism is shown in Section 2 Structure. You must refer to the full structure to select units and plan your

programme.
Key
Pearson Set Assignment M Mandatory units (@) Optional units
Unitsize| Certificate Subsidiary | Foundation Diploma Extended
Unit (number and title) Diploma Diploma Diploma
(GLH) (180 GLH) (360 GLH) (510 GLH) (720 GLH) (1080 GLH)
1 The Travel and Tourism Industry 90 M M M M M
2 Worldwide Travel and Tourism Destination 120 @) M M M
3 Marketing Travel and Tourism to Domestic 90
. M M
and International Customers
4 Customer Service in Travel and Tourism 90 M M M M M
5 Travel and Tourism Enterprises 90 M M M
6 Specialist Tourism 60 (@) (@) (@) (@)
7 Sustainable Tourism 60 O O @) @)
8 The Airport Experience 60 @) @) @) @)
9 Visitor Attractions 60 @) @) @) @)
10 Global and Domestic Passenger Transport 60 @) @) @) @)
11 Events, Conferences and Exhibitions for the 60
. (@) @) @) @)
Travel and Tourism Industry
12 Investigating Overseas Working 60 O O @) @)
13 Work Experience in Travel and Tourism 60 (@) (@) (@) (@)
14 The Cruise Industry 60 (@) (@) (@) (@)
15 Recrgltment and Selection in Travel and 60 0 0 0 0
Tourism

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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16 My Country as a Tourist Destination 90 @) @) @)

17 The Accommodation Sector in the Travel 90
and Tourism Industry

18Researching Current Travel Trends and Key 120
Issues in Travel and Tourism

Pearson BTEC International Level 3 Qualifications in Travel and Tourism — 5
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Qualification and unit content

Pearson has developed the content of the new BTEC International Level 3 qualifications
in collaboration with employers and representatives from higher education, and relevant
professional bodies. In this way, we have ensured that content is up to date and that

it includes the knowledge, understanding, skills and personal attributes required in

the sector.

The mandatory content ensures that all learners are following a coherent programme of
study and that they acquire knowledge, understanding and skills that will be recognised
and valued by higher education and employers. Learners are expected to show
achievement across mandatory units as detailed in Section 2 Structure.

BTEC qualifications encompass applied learning that brings together knowledge and
understanding with practical and technical skills. This applied learning is achieved
through learners performing vocational tasks that encourage the development of
appropriate vocational behaviours and transferable skills. Transferable skills are those
such as communication, teamwork and research and analysis, which are valued in both
higher education and the workplace. Opportunities to develop these skills are
signposted in the units.

Our approach provides rigour and balance, and promotes the ability to apply learning
immediately in new contexts.

Centres should ensure that content, for example content that references regulation,
legislation, policies and regulatory/standards organisations, is kept up to date. The units
include guidance on approaches to breadth and depth of coverage, which can be
modified to ensure that content is current and reflects international variations.

Assessment

Assessment is designed to fit the purpose and objective of the qualification. It includes
a range of assessment types and styles suited to vocational qualifications in the sector.
All assessment is internal but some mandatory units have extra controls on assessment
and are assessed using Pearson Set Assignments. Additionally, some units are synoptic.

Set assignment units

Some mandatory units in the qualifications are assessed using a set assignment.
Each assessment is set by Pearson and may need to be taken under controlled
conditions before it is marked by teachers.

Set assignment units are subject to external standards verification processes common to
all BTEC units. By setting an assignment for some units, we can ensure that all learners
take the same assessment for a specific unit. Learners are permitted to resit set
assignment units during their programme. Please see Section 6 for further information.

Set assignments are available from September each year and are valid for one year
only. For detailed information on the Pearson Set Assignment, please see the table
in Section 2 Structure. For further information on preparing for assessment,

see Section 5 Assessment structure.
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Internal assessment

All units in the sector are internally assessed and subject to external standards
verification. Before you assess you will need to become an approved centre,

if you are not one already. You will need to prepare to assess using the guidance
in Section 6 Internal assessment.

For units where there is no Pearson Set Assignment, you select the most appropriate
assessment styles according to the learning set out in the unit. This ensures that
learners are assessed using a variety of styles to help them develop a broad range
of transferable skills. Learners could be given opportunities to:

write up the findings of their own research

use case studies to explore complex or unfamiliar situations

carry out projects for which they have choice over the direction and outcomes

demonstrate practical and technical skills using appropriate processes.

For these units, Pearson will provide an Authorised Assignment brief that you can use.
You will make grading decisions based on the requirements and supporting guidance
given in the units. Learners may not make repeated submissions of assignment
evidence. For further information, please see Section 6 Internal assessment.

Language of assessment

Assessment of the units for these qualifications is available in English but can be
translated as necessary.

All learner work must be available for standardisation in English. A learner taking
the qualification/s may be assessed in sign language where it is permitted for the
purpose of reasonable adjustment. For information on reasonable adjustments,
see Section 7 Administration arrangements.

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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Grading for units and qualifications

Achievement of the qualification requires demonstration of depth of study in each
unit, assured acquisition of a range of practical skills required for employment or for
progression to higher education, and successful development of transferable skills.
Learners who achieve a qualification will have achieved across mandatory units,
including synoptic assessment, where applicable.

Units are assessed using a grading scale of Distinction (D), Merit (M), Pass (P) and
Unclassified (U). All mandatory and optional units contribute proportionately to the
overall qualification grade, for example a unit of 120 GLH will contribute double that
of a 60 GLH unit.

Qualifications in the suite are graded using a scale of P to D*, or PP to D*D*, or PPP

to D*D*D*. Please see Section 9 Understanding the qualification grade, for more details.
The relationship between qualification grading scales and unit grades will be subject to
regular review as part of Pearson’s standards monitoring processes, on the basis of
learner performance and in consultation with key users of the qualifications.

8 Pearson BTEC International Level 3 Qualifications in Travel and Tourism -
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1

Qualification purpose and progression

Pearson BTEC International Level 3 qualifications in Travel and Tourism

Who are these qualifications for?

The Pearson BTEC International Level 3 qualifications in Travel and Tourism are intended
to support progression to further study with the primary purpose of supporting post 16
learners’ access to Higher Education within the Leisure, Travel and Tourism sector. The
purpose reflects the shift towards increased graduate employment within the industry,
with roles at Level 3 and below generally occurring in allied industries such as customer

service and business administration.

Which size qualification to choose?

Choosing the most suitable size of qualification will depend on the learner’'s broader
programme of study. For example, a learner who wishes to focus solely on Travel and
Tourism may take the Diploma or Extended Diploma, while a learner who selects a
smaller qualification, such as the Certificate or Subsidiary Diploma, may choose to
combine it with qualifications from other sectors, in order to support their desired

progression. Smaller qualifications are also suitable for learners who are in employment

and studying part-time.

Qualification structures have been designed to enable a learner who starts with the
smallest qualification to progress easily to the larger qualifications.

What do these qualifications cover?

The content of these qualifications have been designed to support progression to
particular roles in the travel and tourism sector, either directly into entry-level roles

linked to these occupational areas or, more likely, via particular higher-education routes
in the particular areas. The qualification content has been designed in consultation with

employers, professional bodies and higher-education providers to ensure that the
content is appropriate for the progression routes identified.

The learning programme covers the following mandatory content areas:

The travel and tourism industry- the travel and tourism industry is growing and
is of major importance to the global economy. Learners will develop the skills
needed to examine, interpret and analyse a variety of statistics that measure
the importance of tourism to their country

Different types of destinations and their importance - learners will research the
features and appeal of worldwide destinations

Customer services — learners will explore and apply ways of managing internal
and external customer experience to support organisational success and
develop their customer service skills

Research — learners will investigate current travel trends and current key issues
and develop research skills as part of a research proposal looking at a key travel
trend and a key issue in travel and tourism

Managing accommodation services — learners will examine the structure and
leadership styles used within the accommodation sector as well as looking at
the methods used to maintain standards in the industry. They will also review
how technology is used to improve the guest experience and help them remain
competitive.

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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In addition, learners take optional units that support the progression to a range of
employment opportunities in the travel and tourism sector and to a range of higher
education courses. Optional units will introduce learners to a sector-specialist area of
your choice. This includes working in particular environments which link with relevant
occupational areas.
The optional units cover areas such as:

specialist tourism

sustainable tourism

work experience in travel and tourism

visitor attractions

the cruise industry.

What could these qualifications lead to?

These qualifications give learners the opportunity to progress to higher education to
study a BTEC Higher National in International Travel and Tourism Management, a degree
in a Travel and Tourism discipline or a degree where travel and tourism-related skills and
knowledge may be advantageous.

The qualifications will also prepare learners for direct employment in the travel and
tourism sector, and is suitable for learners who wish to enter a particular specialist area
of work, such as:

Travel customer services executive
Personal sales executive
Cruise sales executive.

Learners should always check the entry requirements for degree programmes with
specific higher-education providers.

How do these qualifications provide transferable employability skills?

In the BTEC International Level 3 units, there are opportunities during the teaching and
learning phase to give learners practice in developing employability skills. Where we
refer to employability skills in this specification, we are generally referring to skills in
the following three main categories:

cognitive and problem-solving skills — using critical thinking,
approaching non-routine problems, applying expert and creative solutions,
using systems and technology

interpersonal skills — communicating, working collaboratively,

negotiating and influencing, self-presentation

intrapersonal skills — self-management, adaptability and resilience,
self-monitoring and development.

There are also specific requirements in some units for assessment of these skills where
relevant, for example where learners are required to undertake real or simulated
activities. These skills are indicated in the units and in Appendix 2: Transferable
employability skills.
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How do the qualifications provide transferable knowledge and skills for
higher education?

All BTEC International Level 3 qualifications provide transferable knowledge and skills
that prepare learners for progression to university. The transferable skills that
universities value include:

the ability to learn independently
the ability to research actively and methodically
the ability to give presentations and be active group members.

BTEC learners can also benefit from opportunities for deep learning, where they are able
to make connections across units and select areas of interest for detailed study. BTEC
International Level 3 qualifications provide a vocational context in which learners can
develop the knowledge and skills required for particular degree courses, including:

effective writing

analytical skills

preparation for assessment methods used in a degree.

Pearson BTEC International Level 3 Qualifications in Travel and Tourism — 11
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2 Structure

Qualification structures

The structures for the qualifications in this specification are:
Pearson BTEC International Level 3 Certificate in Travel and Tourism
Pearson BTEC International Level 3 Subsidiary Diploma in Travel and Tourism
Pearson BTEC International Level 3 Foundation Diploma in Travel and Tourism
Pearson BTEC International Level 3 Diploma in Travel and Tourism
Pearson BTEC International Level 3 Extended Diploma in Travel and Tourism.

Pearson BTEC International Level 3 Certificate in Travel and Tourism

Mandatory units

There are two mandatory units. Learners must complete and achieve a Pass or above in
all mandatory units.

Pearson BTEC International Level 3 Certificate in Travel and Tourism

Unit Unit title GLH | Type How assessed
number

Mandatory units — learners complete and achieve all units

1 The Travel and Tourism Industry 90 Mandatory | Set assignment
4 Customer Service in Travel and 90 Mandatory Internal
Tourism

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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Pearson BTEC International Level 3 Subsidiary Diploma in Travel and Tourism

Mandatory units

There are two mandatory internal units. Learners must complete and achieve a Pass or
above in all mandatory units.

Optional units
Learners must complete at least two optional units totalling at least 180 GLH.

Pearson BTEC International Level 3 Subsidiary Diploma in Travel and Tourism

Mandatory units — learners complete and achieve all units

1 The Travel and Tourism Industry 90 Mandatory | Set assignment
4 Customer Service in Travel and 90 Mandatory Internal
Tourism

Optional units — learners complete at least two units

2 Worldwide Travel and Tourism 120 . Set assignment
S Optional

Destination

6 Specialist Tourism 60 Optional Internal

7 Sustainable Tourism 60 Optional Internal

8 The Airport Experience 60 Optional Internal

9 Visitor Attractions 60 Optional Internal

10 Global and Domestic Passenger 60 Optional Internal
Transport

11 Events, Conferences and 60 Optional Internal

Exhibitions for the Travel and
Tourism Industry

12 Investigating Overseas Working 60 Optional Internal

13 Work Experience in Travel and 60 Optional Internal
Tourism

14 The Cruise Industry 60 Optional Internal

15 Recruitment and Selection in 60 Optional Internal
Travel and Tourism

16 My Country as a Tourist 90 Optional Internal
Destination

Pearson BTEC International Level 3 Qualifications in Travel and Tourism — 13
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Pearson BTEC International Level 3 Foundation Diploma in Travel and Tourism

Mandatory units

There are four mandatory units. Learners must complete and achieve a Pass or above in
all mandatory units.

Optional units
Learners must complete two optional units totalling at least 120 GLH.

Pearson BTEC International Level 3 Foundation Diploma in Travel and Tourism

Mandatory units — learners complete and achieve all units

1 The Travel and Tourism Industry 90 Mandatory | Set assignment

2 Worldwide Travel and Tourism 120 Mandatory | Set assignment
Destination

4 Customer Service in Travel and 90 Mandatory Internal
Tourism

5 Travel and Tourism Enterprises 90 Mandatory Internal

Optional units — learners complete two units

6 Specialist Tourism 60 Optional Internal

7 Sustainable Tourism 60 Optional Internal

8 The Airport Experience 60 Optional Internal

9 Visitor Attractions 60 Optional Internal

10 Global and Domestic Passenger 60 Optional Internal
Transport

11 Events, Conferences and 60 Optional Internal

Exhibitions for the Travel and
Tourism Industry

12 Investigating Overseas Working 60 Optional Internal

13 Work Experience in Travel and 60 Optional Internal
Tourism

14 The Cruise Industry 60 Optional Internal

15 Recruitment and Selection in 60 Optional Internal
Travel and Tourism

16 My Country as a Tourist 90 Optional Internal
Destination

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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Pearson BTEC International Level 3 Diploma in Travel and Tourism

Mandatory units

There are five mandatory units. Learners must complete and achieve a Pass or above in
all mandatory units.

Optional units
Learners must complete at least four optional units totalling at least 240 GLH.

Pearson BTEC International Level 3 Diploma in Travel and Tourism

Unit Unit title GLH | Type How assessed
number

Mandatory units — learners complete and achieve all units

1 The Travel and Tourism Industry 90 Mandatory | Set assignment
2 Worldwide Travel and Tourism 120 Set assignment
S Mandatory
Destination
3 Marketing Travel and Tourism to 90 Mandatory Internal
Domestic and International
Customers
4 Customer Service in Travel and 90 Internal
. Mandatory
Tourism
5 Travel and Tourism Enterprises 90 Mandatory Internal

Optional units - learners complete four units

6 Specialist Tourism 60 Optional Internal

7 Sustainable Tourism 60 Optional Internal

8 The Airport Experience 60 Optional Internal

9 Visitor Attractions 60 Optional Internal

10 Global and Domestic Passenger 60 Optional Internal
Transport

11 Events, Conferences and 60 Optional Internal

Exhibitions for the Travel and
Tourism Industry

12 Investigating Overseas Working 60 Optional Internal

13 Work Experience in Travel and 60 Optional Internal
Tourism

14 The Cruise Industry 60 Optional Internal

15 Recruitment and Selection in 60 Optional Internal
Travel and Tourism

16 My Country as a Tourist 90 Optional Internal
Destination

18 Researching Current Travel 120 Optional Internal

Trends and Key Issues in Travel
and Tourism

Pearson BTEC International Level 3 Qualifications in Travel and Tourism — 15
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Pearson BTEC International Level 3 Extended Diploma in Travel and Tourism

Mandatory units

There are eight mandatory internal units. Learners must complete and achieve a Pass or
above in all mandatory units.

Optional units
Learners must complete at least five optional units totalling at least 300 GLH.

Pearson BTEC International Level 3 Extended Diploma in Travel and Tourism

Unit Unit title GLH | Type How assessed
number
Mandatory units — learners complete and achieve all units
1 The Travel and Tourism Industry 90 Mandatory | Set assignment
2 Worldwide Travel and Tourism 120 Set assignment
S Mandatory
Destination
3 Marketing Travel and Tourism to 90 Mandatory Internal
Domestic and International
Customers
4 Customer Service in Travel and 90 Internal
. Mandatory
Tourism
5 Travel and Tourism Enterprises 90 Mandatory Internal
16 My Country as a Tourist 90 Mandatory Internal
Destination
17 The Accommodation Sector in the 90 Mandatory | Set assignment
Travel and Tourism Industry
18 Researching Current Travel 120 Mandatory Internal
Trends and Key Issues in Travel
and Tourism
Optional units — learners complete five units
6 Specialist Tourism 60 Optional Internal
7 Sustainable Tourism 60 Optional Internal
8 The Airport Experience 60 Optional Internal
9 Visitor Attractions 60 Optional Internal
10 Global and Domestic Passenger 60 . Internal
Optional
Transport
11 Events, Conferences and 60 Optional Internal
Exhibitions for the Travel and
Tourism Industry
12 Investigating Overseas Working 60 Optional Internal
13 Work Experience in Travel and 60 Optional Internal
Tourism

16
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Optional units - learners complete five units

14 The Cruise Industry 60 Optional Internal

15 Recruitment and Selection in 60 Optional Internal
Travel and Tourism

Pearson BTEC International Level 3 Qualifications in Travel and Tourism —
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Set assignment units

This is a summary of the type and availability of set assignment units. For more
information, see Section 5 Assessment structure, and the units and sample assessment

materials.

Unit

Unit 1: The Travel and
Tourism Industry

An assignment set by
Pearson and marked by
the centre.

The advised period is
9 hours.

Completed using a computer.

Two available for
each one-year
period.

Unit 2: Worldwide Travel and
Tourism Destination

An assignment set by
Pearson and marked by
the centre.

The advised period is
9 hours.

Completed using a computer.

Two available for
each one-year
period.

Unit 17: The Accommodation
Sector in the Travel and
Tourism Industry

An assignment set by
Pearson and marked by
the centre.

The advised is 9 hours.

Completed using a computer.

Two available for
each one-year
period.

Employer involvement in assessment and delivery

You are encouraged to give learners opportunities to be involved with employers.

For more information, please see Section 4 Planning your programme.
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3 Units

Understanding your units

The units in this specification set out our expectations of assessment in a way that helps
you to prepare your learners for assessment. The units help you to undertake
assessment and quality assurance effectively.

Each unit in the specification is set out in a similar way. This section explains how the
units work. It is important that all teachers, assessors, internal verifiers and other staff
responsible for the programme review this section.

Section

Unit number

‘ Explanation ‘

The number is in a sequence in the sector. Numbers may
not be sequential for an individual qualification.

Unit title This is the formal title that we always use, it appears on
certificates.

Level All units are at Level 3.

Unit type This shows if the unit is internal or assessed using a

Pearson Set Assignment. See structure information in
Section 2 Structure for details.

Guided Learning Hours
(GLH)

Units may have a GLH value of 120, 90 or 60. This
indicates the numbers of hours of teaching, directed
activity and assessment expected. It also shows the
weighting of the unit in the final qualification grade.

Unit in brief

This is a brief formal statement on the content of the
unit that is helpful in understanding its role in the
qualification. You can use this in summary documents,
brochures, etc.

Unit introduction

This is written with learners in mind. It indicates why the
unit is important, how learning is structured and how it
might be applied when they progress to employment or
higher education.

Assessment

For internal set assignment units, this section states
whether set assignments are required to be completed.

Learning aims

These help to define the scope, style and depth of
learning of the unit. You can see where learners should
be learning standard requirements (‘'understand’) or
where they should be actively researching ('investigate’).
You can find out more about the verbs we use in
learning aims in Appendix 3: Glossary of terms used.

Summary of unit

This section helps teachers to see at a glance, the main
content areas given against the learning aims and the
structure of the assessment. The content areas and
structure of assessment must be covered. The forms of
evidence given are suitable to fulfil the requirement.
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Section Explanation

Content

This section sets out the required teaching content of
the unit. Content is compulsory except when shown as
‘e.g.". Learners should be asked to complete summative
assessment only after the teaching content for the unit
or learning aim(s) has been covered.

Assessment criteria

Each learning aim has Pass and Merit criteria. Each
assignment has at least one Distinction criterion.

A full glossary of terms used is given in Appendix 3:
Glossary of terms used. All assessors need to understand
our expectations of the terms used.

Distinction criteria represent outstanding performance
in the unit. Some criteria require learners to draw
together learning from across the learning aims.

Essential information
for assignments

This shows the maximum number of assignments
that may be used for the unit to allow for effective
summative assessment and how the assessment
criteria should be used to assess performance.
For set assignment units, this section will include
any conditions for taking the assignment.

Further information for
teachers and assessors

This section gives you information to support the
implementation of assessment. It is important that
this is read carefully alongside the assessment criteria,
as the information will help with interpretation of the
requirements.

Resource requirements

Any specific resources that you need to be able to teach
and assess are listed in this section. For information on
support resources, see Section 10 Resources and support.

Essential information for
assessment decisions

This section gives guidance on and examples for each
learning aim or assignment of the expectations for Pass,
Merit and Distinction standard.

Assessment controls

This section gives details of the rules that learners need
to abide by when taking the assessment.

Links to other units

This section shows you the main relationships between
different units. This helps you to structure your
programme and make best use of available materials
and resources.

Employer involvement

This section gives you information on the units, which
can be used to involve learners with employers. This will
help you to identify the kind of involvement that is likely
to be most successful.

Opportunities to
develop transferable
employability skills

This section gives you guidance on how transferable
employability skills might be developed in teaching and
assessment of the unit.
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Index of units

This section contains all the units developed for these qualifications. Please refer to
pages 4-5 to check which units are available in all qualifications in the Travel and Tourism
sector.
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Unit3: Marketing Travel and Tourism to Domestic and International Customers 49
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UNIT 1: THE TRAVEL AND TOURISM INDUSTRY

Unit 1. The Travel and Tourism Industry

Level: 3
Unit type: Internal set assignment
Guided learning hours: 90

Unitin brief

This unit provides the foundation for learners to study other units in travel and tourism.
Learners will explore the key components and scale of the industry, using data to
analyse key trends and their impact.

Unit introduction

The travel and tourism industry is one of the world's largest economic sectors,
generating over 10% of the world's GDP and supporting over 300 million jobs.

In this unit, you will develop the skills needed to examine, interpret and analyse a
variety of statistics that measure the importance of tourism. There are many changing
influences on the industry, some of which are within the control of travel and tourism
organisations, while others are beyond their control. You will need to know how
organisations react to changes and trends to determine their present and future
operating policies.

You will gain an understanding of the scope of the travel and tourism industry, its
terminology and its key components. Travel and tourism is a business with the customer
at the forefront. Different types of organisation have different roles and offer a range
of products and services to many different types of customer. You will need to name
examples of key organisations in all sectors and understand how these organisations
work together to benefit both themselves and their customers.

This unit will enable you to progress to higher education courses or to a career in the
travel and tourism industry by developing your knowledge of how to analyse travel and
tourism data and make decisions based on information from a variety of sources.

Assessment

This unit has a set assignment. Learners must complete a Pearson Set Assignment Brief.

Learning aims

In this unit you will:

A Investigate types of travel and tourism, customers and their needs

B Explore the contribution of travel and tourism to the economy of global destination
C Research travel and tourism organisations

D Examine factors affecting the travel and tourism industry.
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Summary of unit

Learning aim Key content areas Assessment approach
A Investigate types of Al Types of tourism
customers and their

A3 Types of travel and
tourism customer and
their needs

needs

B Explore the contribution | B1 Tourism and the

of travel and tourism to economy of global

the economy of global destination

destination B2 Employment in travel
and tourism

B3 Visitor numbers

C Research travel and C1 Ownership and aims
tourism organisations C2 The key sectors of the | This unit is assessed
travel and tourism through a Pearson Set
industry Assignment.

C3 Interrelationships and
interdependencies in
the travel and tourism
industry

C4 Technology in travel
and tourism

D Examine factors D1 Factors affecting
affecting the travel and organisations in the
tourism industry travel and tourism

industry

D2 Responses of travel
and tourism
organisations to
external factors
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Content

Learning aim A: Investigate types of travel and tourism, customers and
their needs

There are different types of tourism and many purposes for travel. These will vary
according to customer type and need.

Al Types of tourism
Tourism - a trip away from home for one night or more:
o domestic - taking holidays and trips inside your country of residence

o inbound - visitors from overseas coming into the country

o outbound - tourists leaving their country of residence to travel to
another country.

A2 Types of travel
Leisure travel — travelling for pleasure, enjoyment, relaxation or special
interests:
o short breaks - city breaks, countryside breaks
o holidays — package, independent, cruises
o special events — major sporting occasions, seasonal events.
Business travel — associated with work or job but it will take place away from
the usual place of work. It may or may not involve an overnight stay.
o0 meetings, incentives, conferences, exhibitions
o training - self or others
o short-term work contracts — in other regions of same country or overseas.
Specialist travel — this is usually linked with the purpose of travel — a hobby,
sport, interest, or to meet the specific needs of the type of customer:

adventure

health

education

heritage, culture

gap year

conservation, sustainable tourism, responsible travel

special interests/hobbies/sports

weddings/honeymoons

pilgrimage (religious tourism).

Visiting friends and relatives (VFR):

may be domestic, inbound or outbound

involves overnight stay, usually in home of friend or relative

will involve travelling away from home area or region

may involve travelling to another country

could be for leisure or business purposes.

Day trips — visits that do not involve an overnight stay:

o visitor attractions

o cities for specialist shopping or events

o countryside for relaxation or activities.

O O O 0O 0O 0o O o0 ©°

©O O O o o
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A3 Types of travel and tourism customer and their needs
Individuals and couples, families with a range of ages
Groups, e.g. educational, senior citizens, special interest
Business travellers
General customer needs, e.g. accessibility, flexibility, products and services

Specific customer needs, e.g. dietary, language, cultural, visual, hearing,
mobility.

Learning aim B: Explore the contribution of travel and tourism to the
economy of global destination

Travel and tourism is one of the largest industries in the service sector. The scale of
the industry can be measured regionally, nationally and globally, in terms of tourism,
the economy, employment and visitor numbers.

B1 Tourism and the economy of global destinations
Tourism statistics in terms of:
o world ranking
o tourist arrivals
0 main generating areas.
Importance of tourism to the economy:
o value of inbound tourism, tourism receipts
o contribution of tourism to balance of payments and gross domestic product
(GDP)
o foreign currency earnings

o leakage — defined as tourist income that comes into a country but is not
retained by that country

o multiplier effect — defined as direct spending by tourists, which is circulated
through the economy on indirect products and services.

B2 Employment in travel and tourism

The scale of the travel and tourism industry can also be measured by using and
analysing statistics on employment and trends. Employment includes the numbers and
types of staff directly employed in the industry at all levels, including support functions.
It will also include indirect employment in industries that the travel and tourism industry
depends on, for support.

Direct employment in travel and tourism sectors:
transport hubs and gateways
transport principles
tour operators
travel agents
visitor attractions
accommodation
trade associations and regulatory bodies
information and promotional services.

O O 0O 0O 0 o o o
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Indirect employment in organisations that support travel and tourism:
insurance companies

brochure and website content researchers and maintenance
suppliers for retail, catering and hospitality

souvenir shops and manufacturers

travel journalism.

O O O O ©o

Types of employment:

o customer-facing, e.g. tour guides, cabin crew, call centre staff
o support and administration

o graduate and industry training programmes

o managerial and supervisory positions.

B3 Visitor numbers

The scale of the industry can be measured by analysing visitor numbers and by types
of tourism. Statistics showing trends in types of tourism are a way of analysing growth
and decline.
Visitor numbers by type of tourism:
domestic
inbound
outbound
business
VFR
day trips.
Visitor numbers by other factors:
o type of transport
country of origin or destination
accommodation type
region or city visited
types of activities carried out.

(@]

©O O O O

©O O O O

Trends:

o growth areas of origin and destination

o visitor spend, e.g. accommodation, food, drink, souvenirs, entertainment,
admission fees

changing purpose of visit

transport type used

length of stay

increase and decline in popularity of destinations, tourism types.

©O O O O

Learning aim C: Research travel and tourism organisations

C1 Ownership and aims
Each type of organisation has different aims that it needs to achieve.
Private sector:

o characteristics, e.g. owned by private individual(s), large multinational company,
partnership, limited liability company (LLC), corporation (for-profit), cooperative
staffed by paid employees

o aims, e.g. to make a profit, to increase market share, to increase turnover,
to improve or maintain its image, to increase and diversify the range of
products/services offered to customers
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0 organisations, e.g. tour operators, travel agents, transport organisations and
hubs, visitor attractions, accommodation providers.

Public sector:
o characteristics, e.g. owned or funded by local or national government,
staffed by paid employees, supported by volunteers

o aims, e.g. provide a service to the public, use funding appropriately,
financially break even, ensure that service levels are maintained,
reinvest profit to improve services

o organisations, e.g. tourist information centres, tourist boards,

visitor attractions, local transport, regulatory bodies, government bodies.
Voluntary sector:
o characteristics, e.g. funded by grants, donations, legacies, entry fees,

staffed by volunteers, larger organisations will also have paid employees
or tenants, most have charitable status, corporation (not-for-profit)

o aims, e.g. preserve and protect the environment, buildings, landscape features;
campaign against inappropriate developments, conservation, promote
sustainability

0 organisations, e.g. visitor attractions, transport, charitable foundations.
C2 The key sectors of the travel and tourism industry
Each key sector will comprise a range of organisations, from small, local companies to
large, multinational businesses, and examples from different sectors will need to be
researched. These organisations can be accessed in-store or online.
Transport hubs and gateways:
o0 components, e.g.
— airports
— rail and coach stations
— cruise and ferry ports and terminals

o role, e.g. to provide access for passengers to transportation, to ensure
safety and security, to provide transit services and onward connections

o products and services, e.g. check-in desks, passport control, security,
information, catering, shopping, executive lounges.
Transport principals:
o0 components, e.g.
— air, e.g. scheduled, charter, low cost, budget
— water, e.g. cruises, ferry, riverboat, speedboats
— road, e.g. bus, coach, hire car, private car, taxi, tuk-tuk
— rail, e.g. local, national and international, high speed
o role, e.g. to provide transport between destinations, to ensure safety
o products and services, e.g. transport for passengers and luggage,
catering, entertainment, information, shopping.
Tour operators:
o components, e.g.
— mass-market, package
— special interest, niche, luxury
— tailor-made packages

o role, e.g. create and operate package holidays comprising two or more products
or services at an inclusive price. The packages then can either be sold directly to
customers or through travel agents
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o products and services, e.g. package holidays, accommodation, transfers,
excursions, information on destinations, representative service in resorts.
Travel agents:
o0 components, e.g.
— retail, multiple, independent, franchised, specialist
— call centres
— business
— excursion booking offices

o role, e.g. provide expert advice and guidance on destinations, arrange and book
transport and package holidays, individual components, advice to travellers on
passports, visas and health precautions

o products and services, e.g. information on destinations and transport, holiday
brochures, package holidays, tailor-made packages, accommodation, flight only,
ferries, cruises, coach tours, transfers, excursions, holiday insurance, foreign
exchange.

Visitor attractions:
o0 components, e.g.
— natural areas, e.g. national parks, deserts

— natural features, e.g. beaches, caves, cliffs, mountains, hills, waterfalls,
islands, forests

— purpose-built or man-made, e.g. theme parks, museums, art galleries

— historical or heritage, e.g. castles, walls, ruins, towers, monuments,
religious, houses, palaces

— sports, e.g. spectating, participating, stadium tours
— special events, e.g. markets, festivals, parades, exhibitions

o role, e.g. provide entertainment, education, recreation, hospitality,
special events, visitors facilities

o products and services, e.g. exhibits, experiences, rides, guidebooks, information
boards, guided tours, educational talks, hospitality, gift and souvenirs shops,
catering.

Accommodation:

o0 components, e.g.

— hotels, e.g. spa, golf resorts

— hostels, e.g. youth, backpacker

— apartments

— motels, aparthotels

— static or touring caravans, motorhomes

— campsites, e.g. tents, glamping, yurts, tepees
— lodges, chalets, treehouses

— boats, e.g. rice boats, dhow, yacht

o role, e.g. provide different accommodation experiences according to customer
type, needs and budget

o products and services:
— catered, e.g. room, reception, restaurant and bar, housekeeping, leisure
facilities, gym or health club, conference and business facilities, entertainment
— self-catered, e.g. rooms, kitchen, tent or caravan pitch, entertainment,
sports facilities, amenities such as laundry and showers.
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Trade associations, government departments and regulatory bodies:
o0 components, e.g.
— Association of National Tourist Office Representatives (ANTOR)
— Association of Independent Tour Operators (AITO)
— International Air Transport Association (IATA)
— World Health Organisation (WHO)
— Government Department for Tourism
— Foreign and Commonwealth Office (FCO)
— Consulates and Embassies
— United Nations Educational Scientific and Cultural Organisation (UNESCO)

o roles, e.g. provide information, advice and support, define, apply and ensure
compliance with rules and regulations, ensure safety and security of individuals,
maintain high standards of products and services, repatriate travellers

o products and services, e.g. company logo, charters, agreements, bonds,

repatriation arrangements, arbitration service, compensation schemes.
Information and promotional service providers (names to be used as current at
the time of teaching):
o0 components, e.g.

— United Nations World Tourism Organisation (UNWTO)

— national tourist boards

— regional tourist boards

— local tourist information centres

— destination management organisations

o role, e.g. provide information to organisations and individuals, advertise and
promote destinations and organisations, sell products and services relating to
location, research and produce statistics

o products and services, e.g. guidebooks, brochures, leaflets, websites, mailing
lists, merchandise.

C3 Interrelationships and interdependencies in the travel and tourism industry

Organisations in different sectors interrelate and some larger organisations have
integrated either horizontally and/or vertically. This has advantages and disadvantages
for both the organisations and their customers.

Distribution channels, e.g. direct to customer, through an intermediary company.

Interrelationships — defined as ‘organisations that work together to benefit
them both'.

Interdependencies - defined as ‘organisations that rely on each other to enable
them to provide a better product or service to the customer.

Advantages of interrelationships and interdependencies, e.g. shared costs and
economies of scale, increased sales, better image, enhanced reputation,
improved customer care, more customers, more income.

Disadvantages of interrelationships and interdependencies, e.g. loss of
individual image, less personal customer service, shared commission on sales,
effects of poor service by one organisation may potentially impact on the other.

Horizontal integration — when an organisation buys or merges with another
organisation of the same type to enable it to offer a wider variety of products
and services.

Vertical integration — when an organisation buys or merges with another organisation
of a different type to enable it to control more sectors of the market.
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C4 Technology in travel and tourism

Technology, including mobile and digital technology, is used by different
organisations in the industry.

Advantages and disadvantages of the use of technology for both businesses
and their customers.

Technology for communication, booking and promotion:

o electronic brochures and websites

o reviews, blogs, virtual tours, videos

o mailshots, pop-ups, adverts

o booking systems —-online, mobile, call centres, Computer Reservation System

(CRS) and Global Distribution System (GDS) for agents and operators,
comparison websites

o emailing tickets and vouchers

o apps for mobile and digital devices.

Technology used by organisations:

o transport hubs and gateways, e.g. self-service check-in, baggage x-ray,
retina and fingerprint imagery, biometric passports

o transport principles, e.g. environmentally-friendly transport, improved facilities,
e.g. Wi-Fi availability

o travel agents and tour operators, e.g. electronic and mobile ticketing, payment
systems, displaying availability, seat selection

o visitor attractions, e.g. multimedia presentations, animatronics, interpretation,
fast-track tickets, webcams, virtual reality

o accommodation, e.g. self-check-in, information services, in-room entertainment.

Advantages of technology, e.g. reaching a wider audience, efficient check in,

maintaining security of data.

Disadvantages of technology, e.g. system failures, limited access to Wi-Fi,

slow broadband speed.

Learning aim D: Examine factors affecting the travel and tourism industry

There are many factors that affect the growth and operation of organisations in the
travel and tourism industry.

D1 Factors affecting organisations in the travel and tourism industry
Economic:
o0 recession or growth
o currency exchange rates and fluctuations

o available disposable income due to changes to mortgage rates,
inflation and unemployment rates

o world oil prices.

Social and lifestyle:

o changing family structure

changing working patterns

current fashions and trends

holiday allowance and amount of holiday with pay
increased awareness of sustainability.

©O O O O
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Government legislation:

o health and safety

o airport tax/tourist tax

o passport and visa requirements

o data protection requirements and e-safety.

Safety and security:

o terrorist attacks

o war, civil unrest

0 security measures — on transport, at terminals, at destinations, at events

o transport disasters and crashes and safety concerns.

Health — pandemic and epidemic, e.g. Zika, cholera, norovirus.

Environmental and climatic:

o extreme weather events - floods, landslides, hurricanes, cyclones

o natural disasters — volcanic eruptions, earthquakes, tsunami.

Media:

o increased TV coverage, film locations, adverts

o social media usage, by organisations and customers

o influence of social media on customer research from customer reviews

and opinions
o importance of managing positive and negative media coverage of incidents
and events.

D2 Responses of travel and tourism organisations to external factors
Organisations will need to respond in different ways to the factors in D1. This will
vary depending on the types of organisation, the factor and the effects in the short
and long term.
Responses include:

Increase or reduce prices.

Increase range of products and services to match changing and emerging
markets.

Encourage membership of trade organisations for financial protection and
repatriation.

Impose levies and surcharges.

Increase security measures for maintaining security of data and minimise risk
of system failures.

Product diversification or specialisation.
Increase research — local, national and international.

Update technology and staff training on legislation, compliance and
new systems.

Public relations management.

Invest in new facilities.

Flexible opening times and staffing.

Adopt crisis management and major incident plans.
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Learning aim A: Investigate types of travel and
tourism, customers and their needs

A.P1 Describe the types of
tourism and travel
for your chosen
organisation.

A.P2 Explain how your
chosen travel and
tourism organisation
meets its customer
needs.

A.M1 Assess how your
chosen travel and
tourism organisation
meets specific
customer needs.

Learning aim B: Explore the contribution of travel
and tourism to the economy of a global destination

B.D1 Evaluate the

B.P3 Explain the
importance of travel
and tourism to the
economy of your
country.

B.M2 Analyse the
contribution of travel
and tourism to the
economy of your
country using
statistics.

importance of travel
and tourism to the
economy of your
country using
statistics and trends.

organisations

Learning aim C: Research travel and tourism

C.P4 Explain the aims,
characteristics, roles
and the products and
services offered

by different travel
and tourism
organisations.
Explain the
advantages and
disadvantages of
different types of
travel and tourism
organisations
working together.

Explain the
advantages and
disadvantages of
technology for the
travel and tourism
industry.

C.P5

C.P6

C.M3 Analyse the
relationships
between different

types of organisation,

their characteristics,
aims, roles and the
types of product and
service offered.
C.M4 Assess the
advantages and
disadvantages of
technology for
different travel
and tourism
organisations.

C.D2 Evaluate the roles,
products and
services of different
travel and tourism
organisations, their
interrelationships
and

interdependencies.

and tourism industry

Learning aim D: Examine factors affecting the travel

D.D3 Recommend with

D.P7 Describe factors
affecting travel
and tourism
organisations.

D.M5 Analyse how travel
and tourism
organisations
respond to factors.

justification how
travel and tourism
organisations
respond to factors.
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Essential information for assignments

This unit is assessed using a Pearson Set Assignment Brief. A set assignment must be
used to assess learners.

Further information for teachers and assessors

Resource requirements

For this unit, learners must have access to information and statistics to enable them
to complete the research element of the set assignment. These may be paper-based
or online.

Essential information for assessment decisions

Learning aim A

For Merit standard, learners will clearly assess how one travel and tourism organisation
meets specific customer needs showing breadth of understanding. The assessment

will be balanced and supported by clear examples. The examples given will show that
learners understand the scope of specific customer needs in relation to their chosen
organisation. The evidence will demonstrate good-quality written or oral
communication.

For Pass standard, learners will describe the types of travel and tourism for a chosen
organisation. Learners will give a basic but generally correct explanation of how their
chosen travel and tourism organisation meets its customers’' needs. Learners will

give realistic examples of customer needs to support their explanations. Learner
explanations will be generally appropriate, but the evidence may be superficial or
supported by limited use of examples or reasons.

Learning aim B

For Distinction standard, learners will evaluate the importance of travel and tourism
to the economy of their country using statistics and trends. The choice of destination
selected will be appropriate for the task and offer scope for measuring the contribution
of tourism in terms of the economy, employment and visitor numbers. Learners will
provide a comprehensive evaluation of how travel and tourism statistics and trends
support the economy of one global destination, with specific examples to support their
conclusions. Learners will articulate their views concisely and fluently and evaluate
relevant concepts, ideas and actions to reach reasoned and valid conclusions. The
evidence will demonstrate a high-quality written communication through the use of
accurate and fluent vocabulary to support a well-structured and considered response.

For Merit standard, learners will analyse the contribution of travel and tourism to the
economy of their country using statistics. An appropriate destination will be selected.
Learners will analyse the contribution of tourism in terms of the economy, employment
and visitor numbers. Learners will demonstrate an appreciation of statistics and trends
and the relationship between them. The evidence will be structured, with good-quality
written communication and use of appropriate terminology.

For Pass standard, learners will explain the importance of travel and tourism to the
economy of their country. Learners will show an understanding of tourism in terms of
the economy, employment and visitor numbers. They will give a basic but generally
correct explanation of how travel and tourism statistics and trends support the economy
of their country.
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Learningaim C

In order to achieve the assessment criteria for this learning aim, learners will carry out
in-depth research and offer well-selected evidence regarding travel and tourism
organisations.

For Distinction standard, learners will evaluate the roles, products and services

of different travel and tourism organisations, their interrelationships and
interdependencies. Learners will articulate their views concisely and fluently and
evaluate relevant concepts, ideas and actions to reach reasoned and valid conclusions.
The evidence will demonstrate a high-quality written communication through the use of
accurate and fluent vocabulary to support a well-structured and considered response.

For Merit standard, learners will analyse the relationships between different
organisations, their characteristics, aims, roles and the types of product and service
offered. Learners will assess the advantages and disadvantages of technology for
different travel and tourism organisations. The evidence will show a clear, accurate
analysis that is supported by well-documented evidence. The evidence will be structured,
with good-quality written communication and use of appropriate terminology.

For Pass standard, learners will explain the aims, characteristics, roles and the products
and services offered by different travel and tourism organisations working together.
Learners will explain the advantages and disadvantages of different types of travel

and tourism organisations working together. Learners will explain the advantages and
disadvantages of technology for the travel and tourism industry. The explanation of

the aims, characteristics, roles and products and services offered may be unbalanced,
superficial and generic in parts. Learners will show an understanding of most of the
aims, characteristics, roles and the products and services offered but may make limited
use of supporting evidence for their explanations.

Learning aim D

For Distinction standard, learners will recommend, with justification, how travel
and tourism organisations respond to factors. All recommendations will be valid,
well considered and demonstrate an in-depth understanding of the most effective
way organisations can respond to factors with a short- and long-term view.

For Merit standard, learners will give a clear analysis of how travel and tourism
organisations respond to factors. The evidence will show a clear, accurate analysis
that is supported by well-documented evidence. Learners will give a clear, accurate
and balanced analysis that demonstrates good-quality written communication.

For Pass standard, learners will describe factors affecting travel and tourism
organisations. Learner descriptions will be appropriate and cover all factors listed
in the unit content, but descriptions may be limited in scope or superficial in parts.
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Assessment controls
Time: this assignment has a recommended time period. This is for advice only and can
be adjusted depending on the needs of learners.

Supervision: you should be confident of the authenticity of learner's work. This may
mean that learners be supervised.

Resources: all learners should have access to the same types of resources to complete
the assignment.

Research: learners should be given the opportunity to carry out research outside of the
learning context if required for the assignment.

Links to other units

This is an introductory unit and links to all other units in the qualification.

Employer involvement

This unit would benefit from employer involvement in the form of:
guest speakers
work experience
organisational promotional materials
support from local travel and tourism staff as mentors.

Opportunities to develop transferable employability skills

written communication
organisational

problem solving
communication

critical thinking

initiative and enterprise.
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Unit 2: Worldwide Travel and Tourism
Destination

Level: 3
Unit type: Internal set assignment
Guided learning hours: 120

Unit in brief

Learners investigate and analyse information regarding the features and appeal of
worldwide destinations, customer types, travel planning and itineraries, and the factors
affecting the changing popularity of worldwide destinations.

Unit introduction

Worldwide destinations are a key aspect of travel and tourism and their appeal is
strongly influenced by their features.

In this unit, you will use a range of resources to investigate the location and features

of worldwide destinations and explain the features that make worldwide destinations
appealing and support different types of tourism. You will investigate transport options
and evaluate the suitability of travel itineraries in meeting customer needs. You will
investigate the reasons why the popularity of worldwide destinations may change.

This unit will enable you to progress to higher education courses by developing your
knowledge of how to carry out research and make decisions based on information from
a variety of sources. It will also help prepare you for a career in the travel and tourism
industry as you apply geographical knowledge and evaluate travel and tourism data to
meet a given brief.

Assessment

This unit has a set assignment. Learners must complete a Pearson Set Assignment Brief.

Learning aims

In this unit you will:

A Understand how location and features can contribute to the appeal of worldwide
destinations and the types of tourism and activities they support

B Explore international gateways and transport options to access worldwide
destinations

C Investigate the suitability of travel plans and itineraries to meet the needs of
specified customers

D Examine the popularity of worldwide destinations.
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Summary of unit

Learning aim

A Understand how
location and features
can contribute to the
appeal of worldwide
destinations and the
types of tourism and
activities they support

Key content areas

Al Geographical
awareness and
features of destinations

A2 Appeal and types of
tourism

B Explore international
gateways and transport
options to access
worldwide destinations

B1 International gateways
and transport hubs and

their facilities

B2 Transport options to
access worldwide
destinations, potential
advantages and
disadvantages

C Investigate the
suitability of travel plans
and itineraries to meet
the needs of specified
customers

C1 Types of customer and

their needs

Content and suitability

of travel itineraries

C3 Travel planning and
suitability of transport
options

C4 Cost factors

C2

D Examine the popularity
of worldwide
destinations

D1 Popularity of worldwide
destinations

D2 Factors affecting
popularity

Assessment approach

This unit is assessed
through a Pearson Set
Assignment.
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Content

Learning aim A: Understand how location and features can contribute to
the appeal of worldwide destinations and the types of tourism and
activities they support

Specific terms and features are used to explain the location of destinations on a
worldwide scale.

Al Geographical awareness and features of destinations

Geographical awareness:
o Geographical scale: hemispheres, continents, countries, regions
o Location in relation to:

— position - coastal, inland, islands, oceans, seas

— major rivers, lakes, estuaries, mountain ranges, forests

— altitude, height above sea level

— latitude, equator, poles, Tropic of Cancer, Tropic of Capricorn.
Feature of destinations
The appeal of worldwide destinations often depends on the features that can
be found there:

o Natural attractions: climate, landscape and topography, waterfalls,
flora and fauna; natural phenomena — Northern Lights, volcanoes, geysers.

o Weather: precipitation, temperature, hours of sunshine, seasonal variations,
wind speed and direction.

o Built attractions: cultural heritage, historical sites, religious sites, museums,
theme parks.

o Tourist facilities and amenities, their availability and standards:
— transport and communication links
— types of accommodation - serviced, self-catering; quality standard ratings
— events, entertainment
— local culture, including food and drink
— facilities provided for activities, for business, for leisure.

A2 Appeal and types of tourism
Features of worldwide destinations support different types of tourism and associated
tourist activities.
Types of tourism:
Cultural, e.g. events, ceremonies, festivals; home stays; responsible tourism
Dark tourism, e.g. battlefields, disaster zones, memorials
Religious, e.g. pilgrimage, festivals
Leisure: relaxation — swimming, sunbathing; shopping, hobbies; sightseeing —
tours, cruises, weddings and honeymoons
Nature based: safaris, trekking, bird watching; ecotourism; conservation

Sports: water based — swimming, sailing, scuba diving, windsurfing, surfing,
fishing; land based - cycling, walking, skiing; spectator sports — golf, tennis,
cycling, rugby, football; major events — Olympics®, FIFA World Cup™,
Grand Prix™, Rugby World Cup

Adventure: rock climbing, mountaineering, white water rafting, abseiling
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Wellness: yoga, spiritual, detox, spas, retreats; health, fitness, lifestyle,
mind and body

Business: meetings, incentives, conferences and events (MICE)
Education: research, study visits, exchange.

Learning aim B: Explore international gateways and transport options to
access worldwide destinations

Worldwide destinations have become more accessible via a network of different
transport routes and providers. A wide range of transport options is available, with
advantages and disadvantages depending on a variety of factors, including the type
of journey, departure and arrival points.

B1 International gateways and transport hubs and their facilities
Major and emerging international gateways:
o air — airports and airport codes
o train terminals — termini for international connections
o sea ports - ferry ports, cruise ports.
Transport hubs:
o integrated transport systems and services.
Facilities:
o catering
o shopping
o safety and security
o for transit passengers.
B2 Transport options to access worldwide destinations, potential advantages and
disadvantages
Modes of transport — air, road, rail, sea.
Types of transport provider:
o air carriers — national flag carriers, scheduled, chartered, budget, luxury
ferry operators
cruise companies — international, national, regional, ocean, river
rail operators — scheduled, luxury, heritage, long distance

overland travel providers, e.g. coach operators, bus companies,
safaris, expeditions.

Potential advantages and disadvantages — speed, comfort, cost,
services accessibility, availability, safety.

©O O O O

Learning aim C: Investigate the suitability of travel plans and itineraries to
meet the needs of specified customers

Travel planning involves researching travel routes, options and costs. This information is
often presented as an itinerary or travel plan. Potential advantages and disadvantages
can be considered to produce suitable plans and itineraries for different types of
customer.

C1 Types of customer and their needs

Different types of customer: families, senior citizens, couples, young people,
customers with special interests, business, groups, different ages.

Purpose of travel: leisure, visiting friends and relatives (VFR), business, religion.
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General needs: speed, cost, time, safety, length of journey.

Specific needs: access, restricted mobility, wheelchair users, hearing
impairment, visual impairment, medical, health conditions, religious, faith,
language, unaccompanied minors, infants, babies, phobias, travelling with
sports equipment and oversized baggage.

C2 Content and suitability of travel itineraries
Key information included in a travel itinerary:
o number in the party
o dates and duration of the trip

o total costs, cost breakdown, extras, supplements, currency requirements,
insurance

o entry and visa requirements, health advice, vaccines, medications

o type of trip — one-centre, two-centre, guided tour, independent

o contact details of travel organiser/agent, emergency contact details.

Outward travel details — departure date, time, travel to departure point,

method of travel, duration of journey, transport provider(s).

Transport from departure point:

o service booked, codes, terminals

o embarkation details, security, passport checks

o seating arrangements, catering, assistance

o travel time to destination gateway, adjustments across time zones,
method of travel, duration, provider.

Onward travel arrangements:

o duration, method of travel, provider(s)

o time of arrival at accommodation, location of accommodation

o activities — planned excursions, tours, day trips, optional extras, leisure time.

Accommodation:

o room type - single, twin, double, king, deluxe, suite, executive

o board arrangements — bed and breakfast (B&B), half board, full board,
all-inclusive.

Activities:

o extra charges, included, provided locally, pre-booked

o excursions, entertainment, shows, guided tours, adventure activities,
water, sports

o car hire, bike hire, equipment hire
o childcare.

Return travel details — departure date, time, travel to departure point,
method of travel, duration of journey, transport provider.

C3 Travel planning and suitability of transport options

Travel planning:

o sources of information for travel planning: maps, atlases, brochures, travel
guides, websites, timetables, travel agents, visitor centres, tourist boards,
government advice.
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Suitability of transport options

o convenience: direct services, length of journey, total cost of journey, transfers,
connections and transit, number of changes, waiting times, layovers, stopovers

o timings: 24-hour clock, adjustments for travel across time zones, direction of
travel (east-west or west-east), Prime/Greenwich Meridian and International
Date Line (IDL)

o services and level of comfort: food, drink, entertainment, communications,
choice of travel class, seating, legroom

o safety and security: reliability, safety record, previous incident measures,
training, evacuation, baggage checks, transit, CCTV, security personnel

o risk assessments: identifying potential risk/danger, Foreign and Commonwealth
Office (FCO)/World Health Organisation (WHO) advice, preventing
accident/injury, contingency plans.

C4 Cost factors

Total cost: per person, for the group, breakdown of component costs.

Discounts: booking terms and conditions, discount types, percentages, advance

bookings, free places, reward schemes.

Supplements: under occupancy, cabins/rooms with views, luggage charges,
pre-allocated seating arrangements, level of service, fuel surcharges,
excursions, group/private transfers, booking fees, insurance.

Exchange rates, currency conversions, restrictions.

Learning aim D: Examine the popularity of worldwide destinations

D1 Popularity of worldwide destinations
Popularity can be measured by consideration of data, e.qg.:
o Vvisitor numbers over time — international tourist arrivals, domestic tourism data

o availability of accommodation — bed stock/spaces, range of accommodation
including multinational chains

o national tourism earnings
o numbers employed in tourism.

D2 Factors affecting popularity
Some worldwide destinations with similar features may be more popular than others
due to a number of factors.

Political factors, e.g.:

o legislation, tourism policy, visa requirements, permits, compatible travel
arrangements, destination management

o foreign exchange, i.e. movement in and out of country, limits

o safety and security: stability, war, civil unrest, threat of terrorist attack.
Economic factors, e.g.:

o cost of visiting the destination, including eating out and accommodation
o currency fluctuations.

Accessibility and availability, e.g.:

o infrastructure: gateways, travel and transport, new routes, energy supplies,
speed and availability of digital communication, water and waste management

o availability of tourism facilities, amenities and attractions, holidays.
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Climate, natural disasters and their influence on travel, e.g.:

(0]
(o]

(o]

worldwide climate zones, e.g. Mediterranean, equatorial, temperate, arid, polar

seasonal variations, e.g. monsoons, wild fires, polar vortex, storms, tornadoes,
hurricanes/typhoon/cyclones

natural disasters, e.g. volcanic eruption, earthquake, tsunami, landslide,
avalanche, sink hole

influence on travel, e.g. potential disruptions.

Personal health and safety concerns, e.g.:

[0}

(0]
o
(0]

epidemics/pandemic, e.g. yellow fever, Ebola virus
infectious diseases, e.g. malaria
vaccination requirements

health precautions and preventative measures against illnesses and diseases,
e.g. clothing, medicines, equipment, appropriate insurance, hygiene, food and
drink choices.

Consumer trends

Consumer trends relate to how the views, needs and requirements of
customers may change over time and, as a consequence, some worldwide
destinations may become more or less popular.

o

(0]
(0]
(0]

Changing demographics, e.g. ageing society

Changes to family structures — intergenerational holidays

Changing lifestyles, e.g. outdoors nostalgia

Changing tastes, e.g. aspirations, celebrity influence, being environmentally
aware, digital downtime, healthier, adventure, authenticity, volunteering
Changes to holiday patterns, e.g. increased demand for short breaks,
medium breaks, holidays throughout the year

Increased concern over sustainability — welfare of host communities,
damage to environments, exploitation and ethics.
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Assessment criteria

they support

Learning aim A: Understand how location and
features can contribute to the appeal of worldwide
destinations and the types of tourism and activities

A.P1 Describe the
geographical location
and features of a
worldwide
destination.

A.P2 Explain how features
contribute to the
appeal of a worldwide
destination for
different types of
tourism.

A.M1 Analyse features
giving a worldwide
destination its appeal
for different types of
tourism.

A.D1 Evaluate how the
features and
appeal of a
worldwide
destination may
support one type
of tourism or
tourist activity.

Learning aim B: Explore international gateways and
transport options to access worldwide destinations

B.P3 Explain the facilities
for passengers at
one international
gateway/transport
hub.

B.P4 Plan transport
options for a
given journey.

B.M2 Compare advantages
and disadvantages of
transport options for
a given journey.

customers

Learning aim C: Investigate the suitability of travel
plans and itineraries to meet the needs of specified

C.P5 Explain the needs of

C.M3 Plan travel itineraries

D.P8 Describe the
popularity of a
worldwide
destination.

D.M4 Analyse the factors
that can influence
the popularity of a
worldwide
destination.

a range of different for specified C.D2 Evaluate the
types of customer. customers. suitability of travel
C.P6 Identify key itineraries in
information for meeting_the needs
travel itineraries and of specified
sources for travel customers.
planning.
C.P7 Explain factors that
affect the cost of
travel.
Learning aim D: Examine the popularity of worldwide
destinations D.D3 Evaluate the key

factors that have
influenced the
popularity of a
worldwide
destination.
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Essential information for assignments

This unit is assessed using a Pearson Set Assignment Brief. A set assignment must be
used to assess learners.

Further information for teachers and assessors

Resource requirements

For this unit, learners must have access to:

world atlas, maps, national rail, road, ferry networks, cruise areas and routes —
this should include access to printed versions as well as internet sites

recent publications such as travel brochures, timetables, and resources that
give details of time zones, weather data, currency rates, international gateways

customer profiles covering the range given in the unit content.

Essential information for assessment decisions

Learning aim A

For Distinction standard, learners will produce a convincing and comprehensive
evaluation that considers the features and appeal of a worldwide destination and how
these support one type of tourism or tourist activity. The evaluation will be sustained
and focused clearly on the destination features that are fully relevant to the type of
tourism or tourist activity. A range of specific features will be used to support the
evaluation. Learners will articulate their arguments fluently and their views concisely,
giving an evaluation that makes reasoned, valid judgements.

For Merit standard, learners will produce a clear and detailed analysis of the features
that give a worldwide destination its appeal for different types of tourism.
Understanding

of the relationship between features, appeal and types of tourism will be evident.

The analysis will be objective and critical, substantiated with appropriate evidence

in terms of specific details of features matched to the different types of tourism.

The evidence will be structured, with good-quality written communication and use

of appropriate terminology.

For Pass standard, learners will describe the geographical location and features of

a worldwide destination. Some features may not be fully relevant for tourism or tourist
activities. The location will be described on a worldwide and national scale using
appropriate terminology. Learners will explain how features of the worldwide
destination make it appealing for different types of tourism. There may be some
irrelevancies although these will be minor.
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Learning aim B

For Merit standard, learners will produce a comparison of the advantages and
disadvantages of transport options for a given journey. Learners will consider at least
three transport options to cover the unit content. The comparison will be supported by
specific details for each option to include at least four of the following — speed, comfort,
cost, services accessibility, availability, safety. Learners will provide details of the
transport providers offering transport for the given journey and may consider the
gateways and transport hubs. The comparison will be objective and well-reasoned.

The evidence will be structured, with good-quality written communication and use

of appropriate terminology.

For Pass standard, learners will explain the facilities for passengers at one international
gateway/transport hub. A range of appropriate facilities will be provided although the
explanation may be limited and superficial, and relevance to passengers not always
clear. Learners will produce a plan showing transport options for a given journey.

The plan is likely to largely consider time and cost for each transport option and will

be quite basic; some elements may not be realistic or feasible.

Learningaim C

For Distinction standard, learners will produce a convincing and comprehensive
evaluation that considers the suitability of a travel itinerary matched to the needs of
specified customers. Learners will refer to specific aspects of the itinerary that meet their
needs and may also consider some less obvious needs. The itinerary will be complete,
detailed and contain a wide range of key information.

For Merit standard, learners will produce a complex itinerary for specified customers.
The itinerary will be appropriate and matched to the needs of the customers. The
itinerary will contain a range of key information.

For Pass standard, learners will explain the needs of three different types of customer;
some needs may not be relevant for travel. Learners will identify three types of key
information and two sources of information for travel planning. Learners will explain
one cost factor although there may be evidence of some misunderstanding.

Learning aim D

For Distinction standard, learners will produce a convincing and comprehensive
evaluation of the key factors that have influenced the appeal of a worldwide destination.
A range of key factors will be considered and will all be fully relevant to the destination,
with no irrelevancies. The evaluation will be supported by a range of data that is used
effectively to show how the popularity of the destination has changed over time.
Learners will demonstrate an understanding of the greater significance of some key
factors over others. Learners will articulate their arguments fluently and their views
concisely, giving an evaluation that makes reasoned, valid judgements.

For Merit standard, learners will produce a clear and detailed analysis of the factors
that can influence the popularity of a destination. Understanding of the relationship
between factors and how these influence popularity will be evident. The analysis will

be objective and critical, substantiated with appropriate data to show popularity.

The evidence will be structured, with good-quality written communication and use

of appropriate terminology.

For Pass standard, learners will produce a description of the popularity of a worldwide
destination. There will be some irrelevancies and omissions but some understanding of
the influence of different factors will be evident.
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Assessment controls
Time: this assignment has a recommended time period. This is for advice only and can
be adjusted depending on the needs of learners.

Supervision: you should be confident of the authenticity of learner's work. This may
mean that learners be supervised.

Resources: all learners should have access to the same types of resources to complete
the assignment.

Research: learners should be given the opportunity to carry out research outside of the
learning context if required for the assignment.

Links to other units

This unit links to:
Unit 1: The Travel and Tourism Industry
Unit 6: Specialist Tourism
Unit 8: The Airport Experience
Unit 10: Global and Domestic Passenger Transport
Unit 16: My Country as a Tourist Destination

Unit 18: Researching Current Travel Trends and Key Issues in
Travel and Tourism.

Employer involvement

This unit would benefit from employer involvement in the form of:
guest speakers from travel agencies, transport providers

visits to travel and tourism organisations operating in holiday destinations and
transport hubs and gateways.

Opportunities to develop transferable employability skills

Besides the specialist subject knowledge gained though the study of this unit, learners
will also have the opportunity to develop transferable employability skills:

organisational

problem solving
communication

critical thinking

initiative and enterprise.
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Unit 3: Marketing Travel and Tourism to
Domestic and International Customers

Level: 3
Unit type: Internal
Guided learning hours: 90

Unit in brief

Learners focus on understanding the background and concepts of marketing and the
factors that influence marketing decisions in the travel and tourism industry.

Unit introduction

Marketing is an important focus for any successful business in travel and tourism,
where products, services and the expectations of customers are constantly changing.

A successful business must understand the needs of its customers and how to target
them to gain, and retain, their custom. This is very important in the international market
where different cultures, with different lifestyles, have very different expectations to our
own.

In this unit, learners will explore marketing in the context of travel and tourism and gain
an appreciation of the background and concepts of marketing. Learners will examine the
factors that influence the marketing of products and services, studied in the context of
social responsibilities to customers, as well as economic and technological factors.

Learners will investigate the marketing mix (also known as the 4Ps) of differing
businesses and identify the products and services offered, the pricing strategies utilised,
and the methods of distribution and promotion.

Learners will conduct a market research activity, designing appropriate research
documentation and then using it to conduct their research. They will use data collected
to provide a viable business case for a promotional campaign.

In addition, they will organise a promotional campaign for a travel and tourism business.
This will be achieved by selecting suitable promotional techniques and designing
appropriate promotional material to meet the objectives of the campaign.

Learning aims

In this unit you will:

A Explore the marketing mix (the 4Ps and how they work together) and the factors
influencing marketing in travel and tourism

B Analyse the potential impact that marketing activities have on the success of different
travel and tourism businesses

C Develop a market research activity and using data collected to present an idea for a
promotional campaign

D Deliver a promotional campaign for a travel and tourism business and evaluate
success.
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Summary of unit

‘ Learning aim

A Explore the marketing
mix (the 4Ps and how
they work together) and
the factors influencing
marketing in travel
and tourism

’ Key content areas

Al The marketing mix (the
4Ps and how they work
together) used by travel
and tourism businesses

A2 Factors influencing
marketing in travel
and tourism

B Analyse the potential
impact that marketing
activities have on the
success of different
travel and tourism
businesses

B1 Potential impact on
customers

B2 Potential impact on
the business

’ Assessment approach

A report presenting
information on the 4Ps for
two differing types of travel
and tourism business.

Analytical report looking at
the impacts of marketing
on business success using
researched examples
within the analysis.

C Develop a market
research activity and
using data collected to
present an idea for a
promotional campaign
for a travel and tourism
business

C1 Prepare for a market
research activity

C2 Collect market research
data

C3 Analyse and present
market research data

C4 Present a viable
business case for a
promotional campaign

D Deliver a promotional
campaign for a travel
and tourism business
and evaluate success

D1 Assessing promotional
campaign in meeting
aims and objectives
of the business

D2 Delivering a
promotional campaign

D3 Evaluation of
promotional campaign

Plan, design
documentation, and
conduct a market research
activity.

Recommend an idea for a
promotional campaign.

Present the promotional
campaign plan (written or
oral).

Produce an item of
targeted promotional
material.

Evaluate the promotional
campaign.
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Content

Learning aim A: Explore the marketing mix (the 4Ps and how they work
together) and the factors influencing marketing in travel and tourism

The importance of working with the product, price, place and promaotion together,
using and overcoming any influencing factors, to maximise marketing effectiveness.

Al The marketing mix (the 4Ps and how they work together) used by travel and
tourism businesses

Product - nature of product, e.g. intangible, perishable, service related, unique
selling point (USP), product life cycle, branding, product range, differences in
tastes and fashions between international areas and social groups over time.

Price — pricing strategies, e.g. peak and off-peak, economy pricing and premium
pricing taking into account customer perception of value, optional product
pricing, promotional pricing and impact of this short and long term, competitor
pricing, pricing in global markets.

Place — physical location and accessibility plus distribution channels, e.g. face to
face, the internet, telephone sales and supply chains/marketing channels.

Promotion - techniques and materials, e.g. advertising, public relations, sales
promotion, direct marketing, sponsorship, displays, leaflets/brochures, social
media pop-ups, merchandising, direct mailshots, press releases. Promotion in
local, regional, national and international markets.

A2 Factors influencing marketing in travel and tourism

These factors can be internal or external.

Internal:
Company ethos, e.g. social responsibility.

Budget, e.g. business profits, marketing budget, changes to product pricing,
interest rates, customer disposable income.

Changes to products, e.g. transport development, opening of new hotel.
External:

Legislation, e.g. consumer protection laws, sector codes of practice,
international political relations.

Demographic changes, e.g. increase in older/younger consumers, decrease in
number of children in families.

Changes to products, e.g. transport development, opening of new hotel.
Introduction of new promotional techniques and materials, e.g. Instagram.

Learning aim B: Analyse the potential impact that marketing activities have
on the success of different travel and tourism businesses

The importance of setting impact objectives for marketing activities for both customers
and the business in travel and tourism organisations.
B1 Potential impact on customers

Attracting new business, e.g. different target markets either domestically or
internationally or both, gaining customers from a competitor.

Retaining customers/repeat business, e.g. increasing current customer spend
by encouraging more premium business or extra product purchase.
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Encouraging loyalty, e.g. collecting points on an incentive scheme,
improving the business brand.

Building on customer relationship management (CRM) techniques.

B2 Potential impact on the business
Developing clearer links between marketing and a business’s aims and
objectives, e.g. to develop a budget/premium brand, attract a younger
demographic.
Development of a brand and brand extensions, e.g. niche markets,
relationship to product life cycles where a brand is rejuvenated after
moving towards decline.
Increase in profits. e.g. leading to greater budget for marketing activities,
larger dividends to shareholders.
Decrease in profits, e.g. marketing loss leaders to encourage more customers
to experience the brand in the short term.

Learning aim C: Develop a market research activity and using data collected
to present an idea for a promotional campaign for a travel and tourism
business

The importance of fully planning a market research activity to ensure the data collected
is reliable and valid, so interpretation fully supports the execution of promotional
campaigns in travel and tourism businesses. The consequences of failure to do this

can be costly for travel and tourism businesses.

C1 Prepare for a market research activity

Promotional campaign, e.g. identifying objectives, choosing research methods
in relation to objectives, target group to concentrate research on.

Design research documentation, e.g. questionnaire, observation checklist,
focus group report, feedback cards, recording of secondary research findings.
C2 Collect market research data

Appropriate sources of primary research, e.g. survey, interview, observation,
trials, questionnaires from returning tourists or passengers.

Appropriate sources of secondary research, e.g. social media feedback on
hotels, published reports, back data from previous tourists or passengers,
industry reports, government data such as population statistics, customer
spending trends.

Importance of validity and reliability.
Quantitative and qualitative data, methods of collection, purpose of collection.

C3 Analyse and present market research data

Conduct competitor analysis, assessing strengths and weaknesses of
competitors, e.g. numbers of customers, wide range of different target markets,
seasonality, profitability, high and low season tariff dates.

Determine close and distant competitors both domestically and internationally,
e.g. who is targeting the same customers, what is their product offer in
comparison.

Data, e.g. quantitative —finance figures, customer numbers — and qualitative —
customer reviews, focus group responses.
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C4 Present a viable business case for a promotional campaign
Identify customers, i.e. the target market you want to attract.
Present research on customer needs and preferences, e.g. products and
services required, the budget they have, preference for budget or premium
products.
Analyse factors that influence customer purchasing decisions, e.g. specific
advertising, disposable income, desire to see a location.
How to communicate effectively with customers to stimulate demand and
persuade them to buy the product, e.g. via social media, direct mailing,
international advertising.

Outline understanding only is expected.

Learning aim D: Deliver a promotional campaign for a travel and tourism
business and evaluate success

The importance of ensuring that a planned promotional campaign for a travel and
tourism business meets the overall aims and objectives of the organisation, is well
orchestrated and its impacts can be measured objectively to inform future travel
and tourism promaotions.
D1 Assessing promotional campaign in meeting aims and objectives of the
business
Key performance indicators (KPIs) to judge the success of the promotional
campaign, e.g. sales revenue, profit, customer retention and new customers
gained.
The extent to which the promotional campaign contributes to business
objectives, reinforces and supports brand values, and adds to sustainability of
marketing activities.

D2 Delivering a promotional campaign

Promotional campaign aims and objectives, e.g. to increase profit, to gain more
customers by discounting in the short term, to bring customers to a specific
event that is targeted to a specific market.

Promotional techniques and materials to be used, e.g. advertising and leaflets,
sales promotion and discounts, sponsorship and endorsements on clothing.

Timescale of campaign, e.g. whether it will run for a week, a month, or longer,
and reasoning behind decision.

Season for the campaign to run, e.g. during peak or off-peak times.

Promotional materials to be designed to attract the customers targeted and
deliver on promotional campaign aims and objectives.

Promotional materials designed to appeal to domestic target market and others
designed for an international target market with obvious differences shown,
e.g. language, specific to culture, humour and trends.

D3 Evaluation of promotional campaign

Aims and obijectives fully or partly met with recommendations on
improvements for future promotional campaigns.
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Assessment criteria

Learning aim A: Explore the marketing mix (the 4Ps
and how they work together) and the factors
influencing marketing in travel and tourism

A.P1 Explain the marketing | A.M1 Explain how the AB.D1 Evaluate the
mix (4Ps) of two marketing mix needs factors that
different businesses to work together to influenced
in travel and tourism. optimise success, marketing

A.P2 Review the factors using examples from decisions when
influencing marketing two different travel planning
decisions, using and tourism successful
examples from businesses. promotional
different travel and activities used by
tourism businesses. two different travel

Learning aim B: Examine the potential impact that and tourism

businesses and
the impact these
activities had on

marketing activities have on the success of different
travel and tourism businesses

B.P3 Present on successful | B.M2 Analyse the types of the businesses and
marketing activities success the two their customers.
from two different different businesses
travel and tourism have achieved when
businesses. marketing activities

work well.
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Learning aim C: Develop a market research activity
and using data collected to present an idea for a
promotional campaign

C.P4 Plan, design C.M3 Recommend an idea

documentation and
conduct a market
research activity to
collect data for a
travel and tourism
business that wishes
to undertake a
promotional
campaign.

for a promotional
campaign using the
data collected in the
market research
activity as
justification.

CD.D2 Evaluate how well

Learning aim D: Deliver a promotional campaign for a
travel and tourism business and evaluate success

D.P5 Present a D.M4 Explain how

promotional
campaign plan to
include aims and
objectives, target
market, promotional
techniques and

the choice of
promotional
techniques and
materials, timescales
and season of year
meet the aims and

materials to be
used, timescales and
season of year for
the campaign.

D.P6 Design two different,
clearly targeted,
promotional
materials, including
all necessary
information to
be effective.

objectives set for
the campaign.

the promotional
materials
produced will
capture the
attention of the
specified target
markets to enable
the aims and
objectives to

be achieved,
justifying any
recommendations
made.
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Essential information for assignments

The recommended structure of assessment is shown in the unit summary, along with
suitable forms of evidence. Section 6 Internal assessment gives information on setting
assignments and there is also further information on our website.

There is a maximum number of three summative assignments for this unit.
The relationship of the learning aims and criteria is:

Learning aims: A and B (A.P1, A.P2, B.P3 A.M1, B.M2, AB.D1)
Learning aim: C and D (C.P4, D.P5, D.P6, C.M3, D.M4, CD.D2)
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Further information for teachers and assessors

Resource requirements

For this unit, learners must have access to a range of current travel and tourism
business information from websites and printed resources.

Essential information for assessment decisions

Learning aims A and B

Learners should build on and make connections between their evidence for learning
aims A and B and the assessment tasks from across their programme of learning that
relate to knowledge and understanding of types of travel and tourism and types of travel
and tourism business.

To achieve learning aims A and B, learners must select two sufficiently different travel
and tourism businesses to ensure full coverage of the assessment criteria. The selection
of two different businesses will be by travel and tourism sector, for example one that
offers a transport service and one that is a tour operator. Teachers should ensure that
the travel and tourism businesses learners select will provide them with sufficient scope
to ensure they can fully complete the assessments.

For Distinction standard, learners will evaluate the factors that influenced marketing
decisions when planning promotional activities. The factors could be internal or external,
for example: internal — budget, diversification of product range; and external - new
legislation such as revoking visa requirements for a targeted country’s customers so
leading to a desire to increase customers or competitor activity. The evaluation then
needs to expand to look at the success or otherwise of these activities and the impact
on the business and its customers. Learners will evaluate the different approaches to
marketing activities used by two different travel and tourism businesses, drawing on
varied information. They will consider the strengths and weaknesses of the approaches
used in the promotional activities to impact on the business and on customers.

Learners will include well-selected, relevant examples that fully support justified
recommendations for improvement. The evidence will demonstrate high-quality written
communication through the use of accurate vocabulary to support a well-structured and
considered response.

For Merit standard, learners should explain how the 4Ps work together to optimise
success. For example, if a product is a premium one such as a luxury 5* hotel, then
to discount this too often will damage the brand image and therefore reduce the
motivation for the target market to stay. Similarly, sponsorship should be used where
the target market is likely to see it. Learners need to use examples from the two
different travel and tourism businesses they have chosen to research in their
explanation.

In addition, learners then need to look at the types of success they can see in the two
businesses they have researched, when the business’'s marketing activities go well.
For example, do they bring in more money, more customers? The evidence will
demonstrate high-quality written communication through the use of accurate and
fluent vocabulary to support a well-structured and considered response.
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For Pass standard, learners will explain the marketing mix of two different travel and
tourism businesses. They will look at the product range of the businesses and their
nature. They will explain the pricing strategies used and the distribution channels, as
well as physical location and accessibility. In addition, learners will explain why the two
different businesses use the promotional techniques and materials they do to market
their business.

In addition, learners will present on the factors that can influence marketing decisions,
such as the products that are developed and the way they are promoted. Learners will
draw on their research to provide examples for their report. The report will also include
information on successful marketing activities undertaken by the travel and tourism
businesses learners have researched.

Learningaim Cand D

In completing the assignment activity for this unit, learners will need to consider and
select content that will enable them to apply their knowledge and skills from across
other units in an integrated way. Learners will, for example, use appropriate forms of
primary and secondary market research data, such as surveys and industry reports,
to show justification for the chosen promotional campaign.

Learners should choose to promote a new travel and tourism product or service for their
campaign. This may be for a new product or service for a travel and tourism business or
a global destination, drawing on their wider understanding of the travel and tourism
industry and consumer trends and/or factors that may influence the popularity and
appeal of global destinations.

For Distinction standard, learners will produce and present a comprehensive
evaluation of the promotional materials they have produced. One of these sets of
materials should be targeted at a domestic market and the other should be targeted at
an international market. The two materials should be different, i.e. there should be no
more than one leaflet. The evaluation should be substantiated, perhaps through peer
assessment and/or teacher- related feedback. The learner should refer to the criteria
they have developed to make their comprehensive evaluation. These criteria should
refer to the data collected in the market research activity so that clear linkage can be
seen between the market research undertaken, the aims and objectives subsequently
developed for the campaign, and the techniques and materials chosen for the target
markets.

For Merit standard, learners will recommend ideas for a promotional campaign they
wish to undertake. They will use the data from the results of market research they have
undertaken to underpin the reasoned, analytical justifications they make for their ideas,
including why they have selected the target market and product/service to promote.
The presentation/report will follow a logical format with a clear structure.

Learners must explain how the techniques and materials chosen, along with the
timescales and season chosen, meet the aims and objectives set for the campaign.
Explanations will be reasoned and justified, showing clear links between the chosen
aspects of the plan and the aims and objectives set. The evidence will use appropriate
terminology and demonstrate good-quality written or oral communication.
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For Pass standard, learners will plan, design and conduct market research to collect
data for either a real or a fictitious travel and tourism business t